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Throughout his career, Phillip has cultivated a unique combination of corporate and entrepreneurial skill sets applied 
to a broad range of consumer, luxury and healthcare categories, providing a cross fertilization of ideas. He enjoys 
multicultural and multinational business: international experience includes Canada, US, Japan and responsibilities for 
Asian markets and global assignments. Experienced at taking existing entities to the next level or igniting start-ups that 
disrupt the status quo. He believes that the future success of brands & businesses is at the intersection of behavioural 
insight, creativity & technology. 

Phillip is the Managing Director of Designit in Japan and a member of Designit Group’s Global Executive Board. Designit 
is a worldwide strategic design firm that creates products, services and experiences across consumer, b2b and public 
sector categories that transform industry and society for some of the world’s most ambitious brands and visionary 
leaders. 

Previous to his current role at Designit, Phillip co-founded the Japan office of Saatchi & Saatchi Fallon Tokyo in 2003 
becoming their CEO & Representative Director. He was also responsible for Korea and a member of TWEB (Saatchi’s 
Toyota Worldwide Executive Board). The agency focused on integrated marketing communications planning & 
implementation for multinational, local, domestic and foreign clients. In addition to CEO responsibilities, Phillip also 
founded the agency’s planning & consulting practice. 

Prior to Saatchi & Saatchi Fallon, Phillip was Chief Operating Officer of McCann Erickson Worldgroup Japan, 
responsible for Account Management, Strategic Planning and New Business operating units.  

In the late 1990’s when Phillip joined D'Arcy Japan, he was able to significantly build the agency in less than one year, 
allowing the agency to be profitable and even exceed the operating plan for the first time since entering the Japanese 
market 9 years prior. In June 2000, he successfully merged sister agency Leo Burnett along with the Dentsu unit 
responsible for P&G to create Beacon Communications and was named President & CEO. In July 2001, Phillip was 
asked to join the head office of Leo Burnett Worldwide in Chicago as Executive Vice President, Account Management.  

Previous career experience includes being a Founding Partner & Managing Director of Rubel & Schwab 
Communications, an agency start-up with offices in Toronto and Montreal. Early in his advertising career Phillip was an 
Account Director with Young & Rubicam in Toronto and while there initiated and became Managing Director of its 
healthcare division, Sudler & Hennessey. Phillip began his career in Montreal with Schering-Plough Pharmaceuticals, 
quickly rising through progressive sales and marketing positions. 

Personal interests include Shotokan karate; fitness, hiking, cultural anthropology, advanced dog training and 
motorcycles. Phillip frequently guest lecturers on marketing at business schools, is a Trustee for HOPE International 
and serves with the American Chamber Of Commerce as Co-Chair for Olympics & Sports Committee and Advertising & 
Communications Committee. He has a Bachelor of Arts from York University. 

 


